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How to get the best results 
when sending Email Newsletters
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Glance through these bulleted headers if you will and think about whether these points are being discussed in your business.   If you have a team who prepares your company’s emails for you, are you receiving regular statistics to show the comparative open rate, click through rate, bounce rate and opt out rate?   If not, why not? It’s so easy when using an email house.  And it’s great value for money.

I’d be happy to recommend the company I’m using. Just email me here.

 
What are your objectives from sending your newsletter?
 
It's all about permission  You need to have permission to add someone to your data base to receive your newsletter.  Meeting them over breakfast and having a chat doesn't count!  My article on networking may be of interest to you... 
 

Why should anyone sign up to receive your newsletter - what's in it for them? 
 
Planning: Have you completed your marketing calendar for the remainder of the year?   I've got a 'template' here for you if it helps. 

Design/Content/Style/which font to use? 
What order are emails read?    
 

Create a check list: 
 

Sending through your own email system or using an email provider?  
How often to send and when  
 
Mobile email reading: 
 
Headline & whose email should it come from?  
 
Integration:
 
Who is reading your emails?   
 

What are good open rates for emails? 
 
Does it matter if your email is actually read?  
 
Unsubscribes
Test and Measure.

If I can be of any help do get in touch, or you might like to consider this:

Marketing Project 3 – 

Fine tuning your email newsletters – or helping you start from scratch

A half day of 3 hours working with Debbie to go through these really critical areas of getting your newsletter to work for you:

· working out your objectives for sending them at all

· understanding your responsibilities with your data base

· planning

· content and style

· how and from which email to send

· how often to send and when

· what about reading from a handheld?

· open and click through rates

· test and measure

You will be left a reference document to work from

See below for Terms and Conditions

Cost  
£300

Terms and Conditions: 

· Payment with booking via BACS with booking/7 days prior to agreed date

· Confirmation Invoice will be submitted with report;

· Fees quoted applicable to businesses within a 50 mile radius of BA15 2AX – please contact me if further afield...
All information I learn about you and your company will be kept totally confidential

Marketing Projects 1 & 2 cover an initial Marketing Audit and Getting Started on LinkedIn. Ongoing support is also available from a couple of days/month upwards, as required.  This allows busy owner managers and directors to concentrate on running their business, knowing that their marketing will be managed professionally and responsibly with a view to raising the bottom line.

Wiltshire BA15 2AX


t 01225 869 240


e info@armstrongbeech.co.uk 
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